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EXECUTIVE SUMMARY

Personalized Notifications is a way for students to navigate messages and information from
Laurier. This design tackles wellness initiatives by making sure students are receiving the
information that they want, when they want it. Personalized Notifications directly impact
students by giving them the power to filter information about events, clubs, extracurricular
activities, the wellness center, and more, which reduces their stress and anxiety.

This report outlines the entire breakdown of our 8 week-long project, giving you the information
about where we started to where it ended. Our project was based on the multi-campus review
report provided to us by Unless Design Partners. This report will show our research methods,
user interview/user testing findings, prototypes, and the final iteration of our design that we

believe will best help students’ wellness.
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THE PROBLEM

Unless Design Partners came to us with the issue that students at Wilfrid Laurier University lack
the information they need to improve their wellness. At Laurier, students are not aware of the
services that are offered or what information is relevant to them. Ultimately, their wellness
begins to get neglected and becomes an afterthought. Our team soon realized that the problem
students were facing was regarding the amount of information they are bombarded with daily.

The information that should have been helping the students improve their wellness is negatively
affecting their well-being.

HOW MIGHT WE

How Might We...

ensure that students are getting the info they want/need at the appropriate time in a clear way?
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INTRODUCTION &

PROJECT BACKGROUND

Wellness is a broad
category that includes
various topics like;
financial wellness,
spiritual wellness,
physical wellness, mental
wellness, etc. Our team
wanted to ensure that
Laurier students find
information on wellness
and other school events
or opportunities without
the hassle.

Our project focuses on alleviating the noise that university
emails create and instead, allows students to have
specifically tailored notifications. We created a page in
LORIS, which is an already existing system that students
need to use to find out their course schedules, official
grades, tuition, etc. On this page, users can choose
specifically what information they want to hear regarding
school events, activities, important dates, or wellness-
related content. The student can then receive their
tailored messages via their university email or text
message.

Our goal is to relieve students of overstimulation and
stress when they need information about Wilfrid Laurier
University. An increase in the overall student experience
allows students to feel connected and alleviate anxiety.
This will increase the signal on all important information
and will ripple through the system.

“Relevance of

information
doesn'’t align
with the timing
of when

students need it”
- Unless Design Partners, 2021
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RESEARCH PHASE

Unless Design Partners gave us a summary of their research and questions related to
student wellness and welfare, which contained many exciting questions encompassing all
aspects of students' lives in university. However, there were two issues in the report that

stuck out to us.

"Negative messages get
more traction than
positive ones.
Additionally, there are
mixed messages coming
from sources of
influence - from official
and unofficial channels.
Some students
experience more 'noise'
than 'signal’ as it relates
to wellness-related
communications and
Laurier communication
in general."

"Relevance of
information doesn't align
with the timing of when
students need it."

Reports From Unless Design Partners

Executive Summary

CONFIDENTIACDO NOT SHARE
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We conducted multiple rounds of brainstorming on the questions to determine what

was most relevant to Laurier students' everyday situations.

PROBLEM STATEMENTS

Problem Statement (ldeas
( ) Problem Statement (Refined)
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We came up with several points from the wide range of questions:
¢ Student wellness
¢ Noise vs signal
e Events

The entry point for these questions was:
Laurier students looking for information.

et ey

L

With this, we finally decided on the direction of our research and our How Might

We statement.
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During the research phase, we started by understanding
the main usage habits of the users. We first investigated
where students got information about Laurier from. We
conducted user interviews and got feedback from 13
users, through 6 different channels, including;

e Friends

e MyLearningSpace
e Instagram

e Twitter

e Facebook

¢ Email

The results showed that

¢ Students get their information from their friends or through word of mouth.

¢ Most students are accustomed to using social media to ask groups of friends for answers to
their questions.

¢ Laurier students are left to passively receive recommendations from the school, such as the

weekly news.

Where do you get your news about Laurier from?

mansgun, WL, st
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s e 0t

Most common to least

....... — mate P —— PR B4k 19 et weliness = friends (6)
T i I e it :::::wwww.of - email (5)
prapeniseinty - 1G(2)

= FB(1)

= Twitter (2)

= MyLS (2)
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When asked "Which communication channel would you prefer to receive important info or
any info about the school and why?"

The most frequent response was text messages.

Which communication channel would you prefer to receive important info
or any info about school?

Maost popular channels

et -
e LR prvred by n "
=" . . Texting

One of the participants explained,

"I get so much info I miss and just don't look at. I'm always on my phone,

never check emails, I'll always read a text."

The information obtained from the above results shows that Laurier's efficiency in using
email to disseminate info is low. We went on to get to the heart of the matter, trying to
understand the main pain points of Laurier students' daily email checking experience.
When asked about their experience with email, one participant said.

"T hate getting spammed, especially when I get all these emails; I
usually never check them."

With our problem statement in mind and the data from our user interviews, we began by
creating a journey map of what Laurier students might currently go through when they

are trying to find information
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ﬁ The CURRENT user journey of....
a Laurier student

= ' = 4
User action - —— =
/' opens emal skim their open Laurier Gt G T what
on phone | o peemail:” noise rather MAYBE tells f,o :; tald
desktop than signal them news rencito
them
tudent
User goal or problem student overwhelmed S en. 1
" u student feels cannot find through word student is
wants to find by emails/ G . 2
- disconnected info they find of mouth aware of info
info content

relevant

Quotes and sentiment

Opportunity

how might we
personalized . ensure that
natifcations, reduce noise and students are getting
' deliver more the info they want/
choose what to el e P Eihe
be notified about appropriate time in
a clear way?

We asked users how they currently find information that is relevant to them from Laurier.
Through our user interviews, we noticed some things about the current flow for students
and were able to build a journey map to show you what the current experience is for
students.

One pain point we noticed for students when they were skimming through their inboxes
was that they were developing notification anxiety. They were receiving too many emails
and spam - students were overloaded with the amount of information and failed to see
important details.

As the student looks through the email, there's another pain point of there being more
noise than signal. For students, the amount of information received in their Laurier emails
is much more noise than any signal, which also causes a feeling of disconnect. Reaching out

to their friends is also a pain point because it adds yet another communication channel.
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We also created a persona based on our research in order to keep our focus throughout

the rest of the project:

ova
esigns

Sloan Coleman (she/her)

Sloan is a first year student here at Wilfrid Laurier.

Persona

Sloan struggles with anxiety and depression due to

the new environment, and have gradually lost interest

in many things.

1st year Student

Joh Title - Part Time Employee
Location - Brantford (0ff Campus)

SCREEN TIME
Thursday, February 24 GOALS
175°
o * Find information about mental
I wellness at Laurier
, * (o to clubs or events & make
friends

PAIN POINTS
pg Gmal . ¢ (verwhelmed with school
¢ Cannot find out who to talk to
0 5“:m ¢ Doesn't know where to sign up for
WhatsApp clubs/events
S . * Emails increases anxiety
ry Me
U . ssages
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A lot of communication during the workday is delivered to students' Laurier email. This
results in students receiving vast amounts of emails from the school in a single day or on
consecutive days. On top of that, if students link their MyLearningSpace notifications to
their school email, the total amount of emails they receive can even double. In addition, most
email applications on smartphones are tied to more than one email address. Multiple email
addresses, a massive amount of daily emails, and only one phone as an inbox will lead to
being bombarded with emails. Students will experience avoidance behaviour and
unnecessary tension when receiving emails or hearing notification sounds. So based on the
above findings, we decided to build a personalized notification system that allows Laurier

students to filter out noise based on existing platforms and mental models.
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PROTOTYPE
PHASE

Leaving the research phase, we started working on the first iteration of the prototype on
Figma. Since we chose to use LORIS as the basis for our existing platform, the page design
followed LORIS' clean style and layout. For the colours, we referred to the Laurier style
guide and used the Primary Laurier Palette: purple, gold and red; for the typeface, we
chose the Calluna font used by Laurier.

Laurier Primary Colors

#422c88 HFDB515 #EF463B

We made the first iteration of wireframes based on the LORIS interface.

LORIS LAURIER ¥

B Infomation Syster Inspiring Lives

Campus Safety mmm [T Student Awards and Financial Ald  Proxy Accass

Search 2 RETURN TO MENU  SITE MAP HELP EXIT

Student Services

all student services go here

Link your LORIS to Launier Wellness Center

emergency content
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With the foundation of the wireframe, we started to make the first iteration of the prototype.

LORIS LAURIER ¥

Laurier’s Online Registration & Information System Inspiring Lives.

Campus Sataty Studant Nd  Proxy Access

Search [&] SITE MAP HEL® EXIT
Main Menu

- EnFalmant Sarvices Notica
&

Students are invited to review information posted to the Laurier website related 1o incoming firsg year stwdents,
suppert, Faculty of Graduate & Post-Dectoral Studies, and vaccing compliance FAQs,

tuiticn & fees, student

Campus Safety
Siay pata) Sign up for DN and Downiosd SAFENswir
Admissions
Vi your sdmission appications
Persanal Infermation
Updats yiair EmErpEnty COAEADt inormancs; v 1: View & e Harme B Social Indurance Wumber: Enasge winr PIN Chnge yisr ss0uity
Guestion

Student Services
Register, View your academic

necords and feas, veew o print TERSEA Ta receipt, View Stusdent Invice, Request & refend
MyLearningSpace
il cimario ol Lirier!

Student Awards and Financial Aid
and

oty

MyExpérience

Cligk here o MyEsperience.

RELEASE: 8.9.1.3
& 2022 Ellucian Company L7 and its affiliates.

LORIS LAURIER ¥ =

Laurier's Online Registration & Information System Inspiring Lives.

Campus Safety  Admissions  Personal Infermation mmmmnmm Proxy Access.

Search (] SITEMAP HELP EXIT

MyExperience
This Is o

wigroed for you to get the information you want from Laurkers servoes. This will let you control the notifcations you receke from Lasrier via S5,

Choose your areas of interest
Sbbet whithinar biddi of IALEredl you want 16 be Aolified abeut. Cheods as Itk 43 1. &7 &3 Many &3 you weld like. and Rt 160 15 v pour Jelectisn.

O aAcademic O Fundraiser O mentad health checkiin 0 Housing O Remate resaurces

O Adwoesey O Health and Wellness O Wellnewsd Suppart O Physicsl health o -

O aumni O Laurier Brantford O virtual peer support I Health services o -

O Food 0O Laurier Waterloo 0O counselling 0O Fitness o -

O FreeSwin O Leadership O remote wellness check-ins O social o -

Preffered method of contact:

Leave your conta<t information in-order to-get the personalized notfications based on your interests.

Phone number (SMS) [ |

Check bowx if you wish to use laurier email instead: D '[‘ 24T Help # 1-884-437-4347
| ‘Sign up for personstized neveations | Yo Special Constable #519.885

e £an apt cut AL any time,

RELEASE: 8.9.1.3
& 2022 Bllucian Company L.P. and its affiliates.
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After completing the skeleton of the first version of the prototype, we started adding
details. This included confirmation pages, pop-ups, the look of messages received on the
SMS end, and the look of emails received on the email end. This gave us the first version
of the untested prototype.

Confirmation Page

Laurier’s Online Registration & Information System

LORIS LAURIER ¥+

L | — STEHAR e e
MyExperience

Thiiwil Lausrber via 585,

Back to MyExperience
LpClans s A0 O SONET Mo mon

Hi théne,
Thank you for using the MyExperience personalized notfication system, Wit hawe sent you an SMS conlirming your registration,

You can come back and update your interests and notfication settings from your MyExperbence page on LORIS. If you wish to unsubscribe from notfications please
FEMavE your comatt information,

MELEASE: £.9.1.3
0 2027 Elucian Company LB sed ity affilates.

Pop-ups

Laurier Brantford

MyExperience helps you stay up to date on
important events/notices at the Brantford
campus, such as road closures and traffic,
building changes and other anticipated

impacts.
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SMS & E-mail

e DA W et e
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O ook a counsaling wosniment
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e DLW W ket i
saason n 4 8wt
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TESTING PHASE

Our goal was to make the design easy to use and intuitive during the testing phase. We set
up two rounds of usability tests to identify issues in the prototype. We gained critical
insights into the participants' initial thoughts on the product and observed how the design
worked while they navigated through it. We conducted 2 rounds of cognitive
walkthroughs and one round of A/B tests. In the cognitive walkthroughs, participants
were asked to use the think-aloud technique to say what they saw and thought when
solving the problem and performing tasks.

Our first round of usability testing included 13 participants. The second round included 9
participants, of which 6 took part in A/B tests. All participants were informed of the

process and purpose of the test and understood that the testing process would be recorded.

The tasks they were asked to complete in the cognitive walkthrough include:

o Where would you go to get notified?

o How would you update your interests?

o What would you do if you were not sure what these tags meant?
e What do you think happens if you click an interest?

o What would you do if an interest you have is not there?

o How would you add your contact information?

o How would you remove your contact information?

Some additional questions include:
» After going through everything, can you tell me what the purpose of this service is?

We also had to decide on the arrangement and organization of the tags. We prepared two
designs for the A/B test and let the participants decide which one suited them better. The
question we asked is:

o Which design works better for you and why?
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Notes on Results

Cognitive walkthrough feedback

Were would you go to learn about your experience / personliaed notfications?

+ Clicked "Student Services”
= cenfused by the name “MyExperience”, didn't read the description
+ Mavigator
+ change the fontfcolour - doesnt look the same
» put itin alphabetical order

How would you update your interests?

= went back to MyExperience page and clicked “Clear”
= confused why clicking "Clear” also cleared their contact info
= "Wy did it also clear my contact info?”
* reppen the myexperience
« the buttons shift on some screens

‘What do you think happens if you click an interest?

+ more infarmation

* "l only clicked it because you told me to. If the sentence at the top said "Click on an interest 1o learn more
aboart it. | would be more likely to click it*

= wants to click one interest at a time

= wanis o read the interest before clicking it

What would you do if an interest you have Is not there?
» can't elick on them sometimes

How would you add your contact info?

= clicked phone number / emall
+ Capitalize the "user” in the sign up thing underneath

How would you remove contact information?

+ slight confusion how to remove contact information

= maybe add a garbage icon

= Block the text sender on the phone

* Mo interest in clicking “save”, only clicked “chear” and assume it's been recorded

Additional notes

= for the pop ups - when users chck the interest for more infomation - they think its a advertisement
= change close button from top right “x” to battom right close / done button

= spelling and grammar
= make sure 1o use "professional language"
+ " associate LORIS with professional language™

+ update text / language on final conrimation page
* aybe prototype all buttons

= for the pop ups - when users click the interest for more Infomation - they think its a adverisement
« change close button fram top right “x" to battom right close 7 done button

+ spelling and grammar
» make sure 1o use "professional language”
| assadiate LORIS with professional language™

* update text / language on final conrimation page
+ maybe prototype all buttons
« A scrollable list with each tag sorted in alphabetical order

What would you do if you were not sure what these tags meant?
Copy the tag and google it
[pof ups were Not working in the prototype)

After going through everything. can you tell me what the purpose of this service is?
Helplng students choose Courses
Helping students understand their future interests
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Notes on Changes & Fixes

Cognitive walkthrough Revised changes / fixes

QUESTION 1

+ make the font match: Verdana
+ move it between *Student Services® and "MyLearningSpace”

» change the name to something that relates more to “notifications”
+ Personalized Motifications

+ put "MyExperience” in the "Student Services™ page
+ click the "Student Services™ tab on the top or in the Main Menu
* goes to "Student Services™ page
* “MyExperience” is in the list
+ move entry paint in middle of main menu - not at bottom

QUESTION 2

« trash can beside contact info

+ after clicking “5ave” there's a confirmation saying “Your interests have been saved® underneath
+ after clicking “Clear” there's a confirmation saying “Your interest have been cleared™ undermeath

+ |dea to have the interests appear in a bar
r—— - A/B test on this idea

+ remove the save and clear buttons + replace it with this idea and test both - see what peeps think
+ right when they click “MyExperience” it shows 2 checkboxes
+ add a page after the first screen - that prompts a screener question - are you from wiu or brantford?

+ what about Milton, Kitchener and Toronto campuses?
+ then it shows interests

QUESTION 3
= rackfeddie suggest putting a small info beside each interest for more info

+ hover over an interest and it underlines
» small poop-up window on the side that displays mare info

+ Info icon with description
+ “Click on an interest to learn mere abaut it, | would be more likely to cick it.”

+ prototype so that you can click the text to show pop-up before having to click the checkbox
QUESTION 4

+ test the feedback aption

+ prototype so that the checkbox beside works
QUESTION 5 -

+ make a screen to show the email option
* “We have sent you an email confirmation”

» remove "Hi there,” - unprofessional

add a one liner abowve contact info thar lets user know - either SMS or laurier email - those are the choices
+ or both

QUESTION 6

* REFER TO QUESTION 2 CHANGES

Page 17
Personalized Notification System
NOVA Design Report 2022



ITERATION

After the first round of cognitive walkthroughs, we found that the product was lacking in
many areas. However, while most of the participants were disappointed with the
prototype, we received valuable feedback, which can be summarized in the following
categories:

Naming Issues
o The name does not allow users to quickly determine the function
Visual Issues
o The font does not match the LORIS font
Functional Issues
o Clearing and saving functions
Lack of necessary explanations and hints
o Users are not clear about the meaning of some tags
Low fidelity and usability of the prototype
o Some buttons are not available and shift on some screens

Users understood the functionality of the design, but a few minimal changes were made to
clear some minor confusion. Based on feedback from the first round of testing, the
following changes were made.
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Before

LORIS LAURIER %

Laurier's Online Registration & Information System

Ald  Proxy Accoss

Search [a] SITEMAP MELP ENIT

Main Menu

*mmm

Students are ievited ta review formation ter the Lacrier website related to incoming fiest year undergraduate students, registration, uition & fees, Intemational student
suppert, Faculty of Graduste & Pest-Doctoral Studies, snd vactine compliance FADS.

Campus Safety
Sray catet Sapn 000 0 200 Domriang SAFE It
AdTESiong
View pour SITIRUY BpphCIO
Personal Infarmation
Upciete your Ermergescy Contacd réormabon; VerwUpdete your sddremsim) and phone numberin): Ve e-mud sddermnie ) o mplraionn S chenge your Heme & Sociel Irsursnce Memder, Change your PIN; Change your wecurty
Student Services
gy, Witw T BORICTIC PeCirds 3 Fets, view o Drist THAO0A Sae receioL Vies Sedern ireece. Reques & rtfen
MyLearmingSpace
Dn-tre cOuUnes % Lianart
Student Awards and Financial Ald
ety far Stders A, review Spplatin s SREdng Mty Product name does
MyExperierce > not directly remind
Mykeparince users to the function

The font does not
match the other
links above

RELEASE: 8.9.1.3
© 2022 Eiucian Company L.P. and its affilates.

After

LORIS LAURIER ¥
Laurier's Online Registration & Information System Inspiring Lives.

Stedent Services  Student Awards and Finandial Al Prowy ACoess

Saarch | e SITEMAP HELP  EXTT
Main Menu
A Enrolmant Servicas Notice

Students am invited to review information posted to the Laurser webate refated to incoming first year undergraduate shasents, registration, tuition & fees, Intermational sbudent
wupport, Faculty of Gradeate & Post-Doctoral Studies, and vacring compliancs FAGs.
Campus Safety
Sy pafe! Sogn v o B el Comeinnd SAFTmgmil
Admigsions
e i e B BEPILALG
Parsanal Infarmation
pdatn your Ermerpency Conbact infermstion; ‘iews Update your addms]es] ind piane st 3], View s-mal sdéres| o], Ve msbscions b0 change your Sl & Socel Inssrsscs Rumber; (hange yoer FIN; Changs your ety
emation
Studant Senices
Wi o acadermin ragoni i e, v or ek TR . radonipt, Vb Secdat Iwcicn, Rienst  rfnd

B ilzed Hotiicat . Naming change,
w?:;:’xi-m mﬁm‘:d":mumwmummmd thudert capariorer. ¢ “  more direct and
MyLeamingSaace easy to associate
ity Font change and from the name to
s o g position change to the function

fit the LORIS design

RELEASE: 8.9.1.3
£ 2022 Elkurian Company LP: and its affilabes.
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Before

LORIS LAURIER ¥

Laurier's Online Registration & Information System Inspiring Lives.

Campus Safety  Admissins  Pamsonal Information mmmmmm Prowy Access.

Search 5=

MyExperience Naming issue Unclear call to action

This 5 & persenalived NOtfLalon SyILom,dellgned I3¢ 1ou 0o £l The Mloimaton o Want Fom Liniers servioes. This will kel 7o Control e Roailiationd Fou nedeine Trom Laures wis SMS.

SITE MAF  HEELF EXIT

Missing the feature

to add undisplayed
Chosse your areas of interest interests
Sabect s haver 2o wars of InDeoect pou vt 1o b eetified abour. Chotde ab Borke a5 5, or 25 ey ok you sl e, and i save 10 s o selieoion.
O Academic O Fundraer D) Menial health check-in O Housing O Remoie resources
O] Advecacy O Health and Wellness D)= Weliresss Suppert [ <Firysical healeh 0 -
0 Ahsmni [ Lawrier Branard O Virnsal peer supsort [ cHeakh sernces D -
DO Food O Lawier wWaterioo O Counseliing L (Fitness o Confusing button
O Foee Sen O Leadersnip D Femmote welingss checking O sl o - meanings
Unusable  Buttons shift on Missing tips \

checkboxes some screens Some tags have ]

similar meanings
Prefiered method of contace:  Inclear call to and are listed in the
Leswe your santact mformaion in arder ta geeaRUMInskred nesficstiom Based an yeur inseresss wrong order
Phane number (SMS): | ]
Check box if you wish to use lasrer email instead: |:| 2417 Halp # 1S40 4374347
Missing the feature
I Sign up for personalized roiifcstions I to adjust m“m Special Constable #51%
wonsmenam . of notification

RELEASE: 8.9.1.3
£ 2022 Elucian Compary LP. and its affilates.

After

LORIS LAURIER ¥~

Laurier's Online Registration & Information System Inspiring Lives.

O Functiconal
checkboxes
=

Student Services  Student Awards and Financisl Ald  Proxy Acgess

Maming change, call
Ty 2] to action statement SS
Personalized Notifications change

This i & perienalined nobcaton fyilem, desgned for you b0 Gt the mfammalion you ment Fom Liuser's sernted and evenls. This wil ket you eontiol the solifcatens you recere fram
Lacrier wia FME or omad

Choose your areas of interest
Select whichever sreas of inberest you want bo be nolified sbout. Choose s Mitie &5 1, or 4% My 85 y0u wiubd Me, your spiecton will be saved sutnmaticaly.

O #eedemic Orundratser Oon campus O susainatitivy [ secial weliness ;eaﬁ':ﬁd‘g:’aag:d

O advocacy ) Laurier Erantiors [Joutsoors [ Ticketed Events [ Fimancia watiness alphabetically

0 #umni O st waterice DOrubse Cvictust Events [ Seiritual weiiness

O Fooat O veasersrin DOsecim Omental weiiness [ vocstional weliness Add the

[ Free seutt Orusic Oseons D prpsicar wesness [ environmantal wesness r?mrengf

Change the "save" and "clear” T T — new interests
buttons to “clear all" and fix "button Bon't see something you're interested in?
"submit” and reposition them Add tips 5

shifts” issue [ Cxher:
Preferred method of contact:

Lo Oy 1 et OF COMEREE IFOMNmation bn GrOB 10 Q1 DOFROnaTed MolNCationt Based on your INlirasts

Phene number (SMS): | | 1]
Check box if you wish to use O
Laurier email instead:
Frequency of Matifications: oy [ weekty  [Jeu-weekty Add the
feature of '
: 24/7 Help & 1-B44-437-4347
conrcng seting ¥
the sign up frequency "o Special Constable #519-885-3333
button Uuer can opt out % any Bme.

RELEASE: 8.9.1.3
© 2022 Elsrian Compary LP. snd its afflates.
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Functional Pop-ups and Details

Thank you for suggesting an interest. Your

response has been recorded, please
continue!

Add new
confirmation

pop-ups

i Beanviond campes has rarrsionmed the
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Before

LORIS LAURIER %=

Lauri e Registration & Information System Inspiring Lives.

Campus Safety Admissicne Parscnal Information [ERTETETEESTTE

Student Awards and Financal Ald  Froxy Accoss

Search [

SETE MAF  HELP  EXIT

MyExperience

This Is a persenalived notification system. designed fov you to get the Information you want from Laurker's services. This will let you control the notifications you receive from Laurier via SMS or emadl,

Back to MyExperience
Update INberests.or contat formmation

Missing visual
guides and content
Hi there,

Thank you for using the MyExperience personalized notification system. We hawve sent you an SMS confirming your registration.

You can come back and update your interests and notification settings from your MyWellness page on LORIS. If you wish to unsubscribe from netifications please
FEMGVE Your contact infermation,

Design not able to
catch eyes, users
don't read it

“ 24/7 Help # 1.244.437.4347

‘. Special Constable #519-885-3333

RELEASE: 8.9.1.3
© 2022 Ellucian Company L. and its affiliates.

After

LORIS LAURIER %=

Laurier's Online Registration & Information System Inspiring Lives.

Campus Safety Admissions  Personal Information  Student Services  Student Awards and Financlal Ald  Proxy dcosss

Saarch ™ SITEMAR WELP EXIT

Personalized Motifications

Thid i & perionalioed rotification syitem, duilgred for you b3 Gt the informstion youw want rem Laurr's Servioes, This wil ket you centrol the ASERCItGnt you nitihn Tnom Lacrier vie SMS or
email,

Back to Personalized Notifications
Update interests o omtat information Add visual guides

and content

Thank you for using the personalized notification system!

We have sent you a confirmation netification to your preferred method of
contact confirming your registration.

You can come back and update your interests and notification settings from

your Personalized Notifications page on LORIS. If you wish to
unsubscribe from netifications please remove your contact infermation.

Design changes
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We then conducted a second cognitive walkthrough, and the test results did not reflect
significant problems. We also conducted A/B Tests on the arrangement and distribution of
tags. The data collected from a limited number of participants showed that half of the
users supported the first option.

Votes Votes
Lol LAURIER™
3 2| | e —
— ==
— SAVE AND CLEAR . =
FUNCTIONALITY OF E———
¥ HOW INTERESTS ey
ARE LAID OUT - zB

» ALL OF THEM OR L2 OR

Lour « A BOX WITH THE

* DROP DOWN INTERESTS U

CHOSE WITH A
GARBAGE ICON
LORIS LAURIER ™

In contrast, the other half supported the second option. Therefore, we decided to implement
the first design in case of a tie between the two solutions.

Overall Look of the Final Prototype

LORIS SCREENS ®

LAURIER Lo LAURIER 4 Lo LAURIER

Ca -

P --ml-:d-. %
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CONCLUSION

Persenalized Notifications

Happy Monday SLOAN! Don't

Our team is proud of the implemented design that forget that tuition is due September
. 18, 2022

we created in these short couple of weeks. Our @ (%

design has given students the ability to receive Here's a link that infarms you an

. . . . . different ways you're able to pay

information and filter out the noise. We believe wwwwlu-tuitionquestions.ca

that this design will help reduce students'
unpleasant and unnecessary psychological stresses
of accessing information in their daily studies.

In the future, we will focus on involving the school
and staff in this process, which is a critical and
practical need. On the other hand, given the old and
unappealing visuals of LORIS, we noted that
possible next steps for this project would be to
redesign and uplift LORIS.

Once students are actually using personalized notifications we expect the impact to go beyond
our solution. By using our personalized notification delivery system, we plan to tackle more than
the students just getting relevant information when they need it. With awareness comes an
increase in the overall student experience, allowing students to feel connected and alleviate
anxiety this increases the signal on important info and will ripple throughout the system.
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